UNITED STATES
SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K

CURRENT REPORT
PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES EXCHANGE ACT OF 1934

Date of Report (Date of earliest event reported): June 6, 2022

Lowell Farms Inc.

(Exact name of registrant as specified in its charter)

British Columbia, Canada 000-56254 NA
(State or other jurisdiction of incorporation (Commission file number) (IRS Employer Identification Number)

19 Quail Run Circle, Suite B
Salinas, California 93907
(Address of principal executive offices)

(831) 998-8214
(Registrant's telephone number, including area code)

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions gee
General Instruction A.2. below):

O Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
O Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
O Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
O Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Securities registered pursuant to Section 12(b) of the Act:

Title of each class Trading Symbols Name of exchange on which registered

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (17 CFR§230.405) or Rule 12b-2 of the
Securities Exchange Act of 1934 (17 CFR §240.12b-2).

Emerging growth company

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial
accounting standards provided pursuant to Section 13(a) of the Exchange Act. [J

Item 7.01 Regulation FD Disclosure

The slide presentations attached hereto as Exhibits 99.1 incorporated herein by reference will be used by the Company in presentations to existing and prospective investors and
to analysts on or after June 6, 2022. The investor presentation has been updated for current financial and operational information.

In accordance with General Instruction B.2 of Form 8-K, the information in this Item 7.01 of this Current Report on Form 8-K, including Exhibits 99.1 attached hereto, shall
not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, nor shall it be
deemed incorporated by reference in any filing under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as amended, except as shall be expressly
set forth by specific reference in such a filing.

Item 9.01 Financial Statements and Exhibits
Number Exhibit

99.1 Investor Presentation as of June 6, 2022
104 Cover Page Interactive Data File (embedded within the Inline XBRL document)




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly
authorized.

Date: June 6, 2022 Lowell Farms Inc.

By: /s/ Brian Shure

Name: Brian Shure
Title: Chief Financial Officer




Exhibit 99.1

INVESTOR PRESENTATION

(CSE:LOWL; QTCQX: LOWLF)
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COMPANY SNAPSHOT

® California based, licensed cannabis operator 51’_31-’2022

® Four primary segments: Stack Price $0.2672
1. CPG Sales: a fast growing, top-tier leader in the world’s most
discerning market with six active brands across five cannabis Market Cap ! $50,625,979
categories
Met Working Capital # $17,993,000
Out of State Licensing: our legendary CPG Products
3. Farm Services: supporting local cannabis farmers with Debt $8,813,000
scaled services i : T
Enterprise Value # $41,445979

4. Bulk Flower Sales: Sale of excess flower from our award-
winning greenhouse

® CSE Listed: Lowell Farms Inc. (CSE: LOWL; OTCQX: LOWLF)

® LTM Revenues thru 3/31/2022 of $55.1m AEERE

Defined here as Market Cap minug net working capital plus debt.

LOWELL 35’S

An Industry Disruptor




IN 2022, LOWELL IS ENHANCING ITS PRODUCT SET
WITH A REVOLUTIONARY PRE-ROLL PACK TO OFFER

THE MOST DISCERNING CANNABIS CONSUMER A
COMPELLING ALTERNATIVE TO THE STATUS QUO

Executive Summary

Lowell has procured industry
changing pre-roll technology to
bring scalable, low cost pre-rolls
to the California market

This new pre-roll has the
opportunity to create a major
category shift, stealing share
from the traditional packaged
flower category

Lowell is uniguely positioned to
exploit this innovation

First machine to create high-potency, cigarette-style
pre-rolls with first-to-market advantage in the United
States

Includes packaging solution to eliminate most :
packing labor and drastically reduce material costs

T%szmmm ‘most valuable consumers - daily
nmmmﬂqgmmmdimsdmmw
gram of cannabis

Lowell has built all the upstream Infrastructure -
quality flower from aurfa:rn -value flower from LFS
and H‘IE i:i&ﬁl saTes and dls‘tru team In Califm'nla 1o
best support this product and prevent competitors
from competing on both quality and price.




Strategic Rationale

1  90% of cannabis is consumed by daily users. who are highly price sensitive

Prerolls have largely been inaccessible to this community because they are over-priced
relative to flower (due to the labor involved in manufacturing of prerolls)

With large-scale automation, we can unlock a competitive price-point to flower and
offer a vastly superior product that finally rivals the experience of smoking flower

4 | Vastly superior brandability over flower (brand=trust)

40} Company estimates based on sunéey data from the Brightficld Growp

Introducing

Lowell 35’s

Loweell 35's bring the cannabis consumer everything they want -
a high guality, flower-based product with the most convenient
form factor at an extremely affordable price. We anticipate this
becoming the go-to form factor far the majority of the most
valuable customers - heavy, inhalable-centric consumers,

Lowell 35's Key Features:

¢ Establishing a core product lineup of six unique blends,
ranging In aroma and effect

o Sleekly designed recyclable paper box with a low cost basis

& The search for the perfect smoke s over!
Littra-thin hemp paper that never overpowers
Easy-draw crutch
350mg serving size allows dosability without relighting
Burns cool & even and stays lit

Sealed for freshness, never dries out




Trends in Consumer Behaviour

tion: H ften d bis?
Question: How often do you use cannabis | How often do you use cannabis? (a) |

Answer: 62% of cannabis users report: At least once per day

® This "daily consumer” consumes at-least 90% of the cannabis in

America) Multiple Times/Day
® _.and growing (62% is up from 50% only 18 months ago) 1x / Day
5 days Times /week
What does it mean 2-4 days /week
® Cannabis is a “need”, not a “want” 1x per week
® Price-matters a lot A few times/month
® Products focused on the “canna-curious soccer moms” are A few times/year

missing the bulk of the TAM...entirely
(a) Brightfield Group survey data

{a} Company estimates based on weighed usage data based on the survay

The Lowell 35°s are tailor made for the
daily cannabis smoker 9

Transitioning from Flower to Prerolls

Traditional Lowell Commentary

Flower 35's
®  The cost to produce 35's is less than the cost of hand trimming
1 Perceived Value and packaging a finished eighth of flower, giving the consumer
and Price Point an alternative of comparable quality at a cheaper price
® 35's at $20 versus an eighth at $30
® Consumers have to manipulate flower into a smoking medium
i which Is time consuming, wasteful and potentially unhygienic
2 Convenience x J ® 35%'s are machine made and ready to smoke, delivering an
unadulterated product
[ ] With branded boxes and sticks, Lowell 35's will be
3 Branding unmistakable giving social proof te the product and form factor
Awareness ®  Noflower brand has been able to withstand the test of time,

likely due to the category's inferior branding elements

The 35’s give Lowell the opportunity to significantly steal share from packaged flower in a way




Improved Mechanics

FRICTIONLESS PRODUCTION

" Traditional
N : Lowell 35's
® Lowell 35's will transform the cannabis market by Eighth Pack

bringing high quality cannabis in a pre-roll format at a
cheaper price than flower

® Automation of both stick production and packaging
allows for infinite scalability without additional labor and

overhead
® Simplified packaging optimizes path to market for new
S S i Wholesale Price
SKUs
A LOOK INSIDE

® 10 machine-rolled pre-rolls weighing 0.35g Production Cost

Packed in sleek, compact and convenient packaging

Lead Time for
Never touched by a human, the cleanest pre-roll in the New SKU

@
®  Airtight foil seal to preserve freshness
L]

market

1

Why It Will Work

3 Reasons:

1 | History: The Impact of Automation on Tobacco usage

® With the introduction of cigarette automation, cigarettes stole meaningful share from traditional loose
leaf tobacco products that dominated market share in the late 1800s and early 1900s - a trend that has
continued to present day

® The equation is simple: Convenient product format relative to traditional options + Competitive product
pricing relative to traditional options = Consumer adoption

2 Lowell's Brand Recognition and Customer Loyalty

@& Lowell commanded 5.7% of the California market's pre-roll sales in Q4 ‘21

3 Lowell's Unparalleled Infrastructure

® Access to flower, scaled manufacturing capacity, and sales and distribution




Evolution of the Tobacco Industry - The Impact of Automation

® The tobacco industry went through a seismic shift i
= . : Per capita corsumption of different forms of tobacco In the United States, 1880-1995
when cigarette production evolved from hand-rolling

to machine-produced

® Machining lowered manufacturers' production cost
basis enabling a price-competitive product in a more
convenient format relative to the traditional loose-
leaf tobacco products that assumed the vast majority
of share in the late 1800s and early 1900s

18803 1880 {000 940 1820 9930 1840 1850 1960 18TD 1080 1000
® Given a more convenient alternative at a P R —— L

comparable price, cigarettes stole enormous share
from traditional tobacco products - a trend that
continued throughout the 1900s

The introduction of scaled pre-rolls will cause a similar shift in the market, stealing share from
__the largest category that exists - packaged flower g

The Canadian Case Study: An illustration of potential
History:

® Cigarette company Redecann introduced cigarette style prerolls in late 2019
® The price-point was competitive to Flower, but the product was inferior:
& Low potency due to shortcomings in manufacturing technigue
® Despite shortcoming, the innovation brought a real alternative to flower for the daily
smoker
Result:

® Today, in Canada, prerolls are the fastest growing segment of the market and
comprise 24% of the market relative to 14% in California

® In Canada prerolls comprise 24% of retail sales versus 14% in California. If California
normalizes to this level, it predicts an increase in prerolls equal to $500m in retail
sales or $200m in wholesale sales

® More Conservatively, In Canada prerolls comprise 34% of retall sales of smokeables
(Flower and Prerolls). If California normalizes to this level, it predicts an increase in

prerolls equal to $160m annually or $70m in annual wholesale sales




Lowell’s Unparalleled Infrastructure

Lowell’s competitive advantage is driven by:

1 | Captive access to “40,000 LBS of high quality flower production per year

Access to additional biomass above and beyond our captive supply via Lowell Farms
Services, which offers the lowest marginal cost of producing flower

Scaled sales and distribution teams with deep relationships among all relevant
California retailers

4  Manufacturing facility that can accommodate multiple machines and limitless scalability
These unique and difficult to emulate competitive advantages position Lowell to fully exploit

this new technology and prevent any operator from competing on both price and quality 15

Estimating a Massive Market Opportunity:

@ Total Estimated Cannabis Sales in the US
including illicit market = $55B e ora
o Assuming flower is V46% share and i1 8
pre-rolls are "14% we can estimate a

TAM of 47% of cannabis sales or
$25,855 Legal TAM
® Using MJ Biz Daily 2022 projection for
legal flower ($14.1B) and pre-rolls ($2.8B) o
sales we estimate a TAM of $16.9B hefore $14.18

accounting for the illicit market which is

$16.9B

Pre-Roll
estimated to be 2x the current legal market 5;,3;

® Inclusive of the illicit market, the imputed
TAM is estimated at $33.8B




